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	Position Title
	Communications Lead


	Position summary

	The Communications Lead plays an integral role at the Stephanie Alexander Kitchen Garden Foundation (SAKGF) by leading high-quality communications and specialist content aligned with SAKGF’s strategic priorities. 
Reporting to the Communications & Engagement Manager, responsibilities include developing and executing communication plans that resonate with Kitchen Garden Program members, delivering on content requirements for partnership objectives, and proactively developing media opportunities. 
This dynamic role is fun and fast-paced. Self-motivation, creativity, agility and the ability to adapt communications to suit different stakeholders are essential skills.


	About the Stephanie Alexander Kitchen Garden Foundation  

	The Stephanie Alexander Kitchen Garden Foundation is a not-for-profit charity providing the program framework, support and inspiration for educators and community to deliver pleasurable food education to children and young people across Australia. Celebrating 20 years in 2021, the Foundation was founded by Stephanie Alexander AO and now supports over 1000 early childhood services, primary and secondary schools and community settings across Australia. 

Our Vision

Healthy children and young people living in sustainable communities across Australia.
Our Purpose

We enable children and young people to form positive food habits for life.

Our Role

We support communities and educators across Australia to deliver pleasurable food education and the Kitchen Garden Program for children and young people by providing inspiration, information, extensive resources, capability and professional development, a national community of practice, and ongoing support.

Pleasurable food education inspires children and young people to understand and connect with fresh, delicious food through fun, hands-on learning. This approach empowers children and young people to develop practical skills, an appreciation of seasonal produce, and a positive, confident and healthy relationship with food — for life.

Our priorities

1. Support more Australian schools and early childhood services to deliver pleasurable food education and the Kitchen Garden Program.
2. Work alongside communities to support children and young people through community place-based projects that address inequities.
3. Grow a national kitchen garden movement.
4. Build long-term sustainability of the Foundation.
Our values

Supportive, Inclusive, Passionate, Collaborative, Resourceful.


	Key activities and goals to achieve

	1.0

Content creation
	· Produce high-quality written content that is clear, concise, compelling and inspiring, adapting the tone and messaging to suit different audiences and stakeholder needs.
· Ensure that all content carries the SAKGF tone of voice, style and brand personality. 
· Monitor and develop the House Style and ensure adherence across the Foundation.

· Practice exceptional copyediting and proofreading abilities.

· Support the Communications & Engagement Manager to develop and evolve communication plans across key channels and campaigns to engage and grow membership, facilitate fundraising goals and celebrate partnerships. 
· Coordinate and write specialist content across case studies, EDMs/newsletters, website and social media that inspires and engages our members and the broader kitchen garden community.
· Collaborate with the Visual Communications Lead to align branding, visual content, and communications.
· Support the Partnerships Coordinator to develop and implement communications plans to achieve partnership goals. 

	2.0 

Project management
	· Supervise the day-to-day workflow, deadlines and responsibilities of all communication deliverables, including regular and campaign-specific EDMs, social media and news stories.
· Monitor and adapt the SAKGF content plan to shifting communication priorities and deadlines.

· Support the delivery of key engagement projects, including event coordination and annual campaigns, such as Kitchen Garden Month.
· Ensure the Visual Communications Lead develops and delivers graphic assets and printed materials to match shifting communication priorities and deadlines.

· Implement the Child Safe Policy as it relates to communication activities. For example, photo permissions.

	3.0

Business growth
	· Develop and implement lead generation content strategies to engage and grow membership.
· Develop and implement compelling communications that support fundraising efforts.

· Produce purpose-driven communications to support business development.

	4.0 

Media
	· Support the Communications & Engagement Manager to proactively seek media exposure to celebrate SAKGF's impact and support revenue-raising objectives.
· Create and distribute media releases and outreach plans. 
· Develop and sustain media relationships.
· Respond to inbound media requests in an efficient, personalised manner.

	5.0

Participation
	· Participate in meetings and events with a constructive, professional and positive attitude. 
· Prepare reports that track progress against strategic and communications goals, as required.

· Formulate and document processes as standard practice.

· Commit to the integrity, validity, currency and security of all SAKGF information. 


	Selection Criteria

	1.0

Specialist expertise


	· National Police History Check and a Working With Children Check.

· Exceptional writing, editing and proofreading skills with demonstrated experience and understanding of purpose-driven food/gardening/health content.

· Ability to deliver high-quality work in an environment with shifting priorities and deadlines.

· Demonstrated communications, editing, journalism or marketing and fundraising experience in an NGO or related industry.

· Technically proficient in the Microsoft suite of programs and experienced in the use of relevant systems, including SalesForce.
· Technically confident with the social media landscape.

	2.0

Knowledge and skills


	· Proven ability to communicate with influence whilst retaining strong relationships both internally and externally.
· Proven ability to lead and implement multiple communication plans and priorities to meet deadlines and expectations.

· Demonstrated ability to manage priorities and multiple issues and projects simultaneously, taking responsibility for projects and showing a proactive attitude.

	3.0

Personal attributes


	· Passion and commitment to SAKGF’s vision and mission.
· A positive, can-do, collaborative attitude.
· Ethical integrity and principles in line with the SAKGF mission.

	4.0

Qualifications
	· Tertiary qualifications in communications.
· Knowledge of and experience in values-based messaging and strength-based language is highly regarded.


	Key Performance Indicators

	Key Performance Indicators (KPIs) are specific measures that demonstrate that outcomes in each key activity have been achieved. KPIs will be negotiated with the individual employee and reviewed annually.


This is not an exhaustive list of responsibilities or skills. This document is to be used as a guide only and incumbents may be required to complete tasks outside of this Position Description.
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